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PECULIARITIES OF VALUABLE HIERARCHIZATION
AND GENDER IDENTITIES OF MEN AND WOMEN

The article is devoted to the study of peculiarities of value hierarchization of men and
women as basic gender-gender groups in the environment of gender culture of matriarchy. As a
result of the study, the author concludes that differences in gender identities, which are
empirically refracted in gender stereotypes of men and women, speak about the inevitable
cultural and social leadership of women in comparison with mankind in terms of gender culture
of matriarchy. It is emphasized that the value preferences of women are concentrated in the
sphere of cultural and socio-forming professions, while stereotyping of the image of men
implies their load of auxiliary instrumental and technical competences, which are of service
importance for the structure of the matriarchal family. It is concluded that the focus of women’s
interests in the field of obtaining cultural and social capital is indicative of the removal of men
beyond the inculcation and socialization processes, above all — in terms of gaining a value-
standardizing power in the field of social morality and pedagogy. It is stated that through social
morality and pedagogy transposition of the value-standardizing power of women in the sphere
of law and politics is taking place, which can have long-lasting consequences in the form of its
oligarchization, privatization and prevalence of corruption practices.
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The hierarchy of values is one of the most relevant phenomena in gender
sociology. Women and men perceive and interpret the world through the prism
of different value hierarchies, which are schemas of the location of key values in
the identity structure. Value hierarchies determine, first of all, the peculiarities
of time structure of different gender groups, and therefore vectors of their vital
activity and self-realization. For a pluralistic society in which gender equality is
of paramount importance, value hierarchies are one of its determining factors.
After all, if the budgeting of the time of men and women is not on an egalitarian
basis, then in the beginning one can see manifestations of various forms of
gender racism or sexism, gender inequality and discrimination. In the Ukrainian
gender culture, there are differences in the hierarchy of values of men and
women as core gender groups, due to the prevalence of transfiguration varieties
of gender relations. This article is devoted to the study of these differences of
values hierarchy in the gender culture of matriarchy in comparison with
societies dominated by gender egalitarianism and feminist sexism.

The purpose and objectives of the article. The purpose of the article is to
determine the features of value hierarchization of men and women as the main
gender-gender groups in the environment of gender culture of matriarchy. The
objectives of the article are: 1) to determine the features of value hierarchization
of men and women as basic gender-gender groups; 2) determination of the factors
of this hierarchy on the materials of empirical research.
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The purpose and objectives of the article are based on the principles of
cultural and social systemology of Y. Romanenko, in terms of which value
hierarchies are derived from a set of gender identities, gender outlook and
gender orientation. In a series of publications by O. Novosyolov, O.Kis, the
issue of value hierarchy is viewed from the perspective of modernization
processes and the creation of more sophisticated forms of gender exploitation
and gender violence, the mainstream of which is cultural violence. In an
empirical study, the author of this article argues that the processes of gender
transfiguration have an inevitable effect on the inversion of value hierarchies of
men and women, contributing to the feminization of men and the
masculinization of women [1-9].

Outline of the main material of the article. On the basis of the empirical
research materials, the article analyzes the value orientations (value hierarchies)
and the gender identity of men and women.

The results of the answer to question 14 give an opportunity to determine
the value hierarchies of the respondents, which represent the ranking of the
respective groups of values related to a particular field of activity (professional,
educational, political, economic, etc.).

Table 1
Ranking results (male sample)
GROUP OF VALUES SIGNIFICANCE ASSESSMENT (BALK)
14.1. Career and work related values
(professional self-realization, material and 8,7

psychological satisfaction with work)

14.2. Family values (health of family
members, financial and property well-being, 7,8
good organization of life)

14.3. Political and legal values (stability of

state power, unity of state, legal certainty) 34
14.4. Religious values (belief in God,

) ) 2,2
sacrifice, altruism, love)
14.5. Economic values (wealth, wealth) 6,8
14.6. Values related to motherhood and
childhood (well-being of women and 7,2
children)
14.7. Values of social prestige and
recognition (gaining respect for social ties, 8,2

membership in different groups)

14.8. Educational and intellectual values
(intellectual development, education, 5,4
diversity of knowledge in various fields)

14.9. Vital biological and physical values
(physical health, good fitness, home comfort 9,2
and comfort)

14.10. The values of freedom and dignity
(free time, creative self-actualization)

4,6
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Table 2
Ranking results (female sample)
GROUP OF VALUES SIGNIFICANCE ASSESSMENT (BALK)
14.1. Career and work related values
(professional self-realization, material and 9,6

psychological satisfaction with work)

14.2. Family values (health of family
members, financial and property well-being, 6,0
good organization of life)

14.3. Political and legal values (stability of

state power, unity of state, legal certainty) >4
14.4. Religious values (belief in God,

. . 6,0
sacrifice, altruism, love)
14.5. Economic values (wealth, wealth) 7,2
14.6. Values related to motherhood and
childhood (well-being of women and 6,2
children)
14.7. Values of social prestige and
recognition (gaining respect for social ties, 5,6

membership in different groups)

14.8. Educational and intellectual values
(intellectual development, education, 8,4
diversity of knowledge in various fields)

14.9. Vital biological and physical values
(physical health, good fitness, home comfort 8,0
and comfort)

14.10. The values of freedom and dignity

(free time, creative self-actualization) 2,0

As the two tables show, the rank differences between men and women in
terms of value hierarchy are quite significant. The male hierarchy of values is as
follows (in descending order of importance):

— vital biological and physical values (physical health, good fitness,
home comfort and comfort);

— career and work related values (professional self-realization, material
and psychological job satisfaction);

— values of social prestige and recognition (gaining respect for social
ties, membership in different groups);

— family values (health of family members, financial and property well-
being, well organized life);

— values related to motherhood and childhood (welfare of women and
children);

— economic values (wealth, wealth);

— educational and intellectual values (intellectual development,
education, diversity of knowledge in various fields);

— values of freedom and dignity (free time, creative self-actualization);
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— the feminine hierarchy of values is as follows (in descending order of
importance);

— career and work related values (professional self-realization, material
and psychological job satisfaction);

— values of freedom and dignity (free time, creative self-actualization);

— educational and intellectual values (intellectual development,
education, diversity of knowledge in various fields);

— vital biological and physical values (physical health, good fitness,
home comfort and comfort);

— economic values (wealth, wealth);

— values related to motherhood and childhood (welfare of women and
children);

— family values (health of family members, financial and property well-
being, well organized life);

— religious values (belief in God, sacrifice, altruism, love);

— values of social prestige and recognition (gaining respect for social
ties, membership in different groups);

— political and legal values (stability of state power, unity of state, legal
security);

Several empirical regularities draw attention here.

First, the men’s hierarchy of values is shifted (by the importance of the
respective value groups) to the vital-biological, occupational and career blocks,
and values of social prestige.

Women in the second and third positions are occupied by digitophilic
values (freedom and creative self-actualization) and values related to the
accumulation of intellectual capital.

Secondly, family values and values related to motherhood and childhood
(well-being of women and children) are slightly higher for men than for women
(the rank deviation between the male and female parts of the sample 1s 1.0 and
1.2, respectively) ).

Third, women, in comparison with men, define the value of career and
professional rank as higher (the rank deviation between the male and female parts
of the sample is 0.9, respectively), which indicates the career orientation of
women, the predominance in their sample. the vectors of creative self-
actualization and freedom and the propensity to increase intellectual capital
compared to men.

These empirical laws make it possible to verify the hypotheses of
scientific research according to which in the conditions of the Ukrainian gender
culture legitimized the latent hegemony of womanhood in the spheres of cultural
development and social intelligence, as well as establishing the actual
domination of women over men in the fields of valuable knowledge, including
their domicile knowledge. scientific registers (morality, ideology, psychology,
philosophy, etc.).
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Women, compared to men, seek to acquire intellectual capital in these
areas, which enables them to occupy expert-evaluative, moral-pedagogical,
ideological, psychological niches and to expand in the direction of mastering
status-role models related to family relations, moral policy and law evaluation,
education and training standards, and more. This means that women acquire
power in a register of value-based knowledge that is power-generating in any
cultural system.

In this case, there is a reconfiguration of the value hierarchies of men and
women in the aspect of moving men into women’s status-role niches with the
corresponding masculinization of women’s value hierarchies (if, of course, to
compare these hierarchies in the context of ideologies of patriarchal and
matriarchal and matriarchal ideology).

Since the change in value hierarchies is accompanied by appropriate
social-group mobility and status-role transformations, it affects men, first of all,
in terms of reducing their socio-cultural status and turning them into «narrow
specialists» in their own professions, carers and dependents. Families in
obtaining women value-standardizing, moral-pedagogical, expert-psychological
positions, which will mean their appropriate leadership.

Such a situation can be defined as quite typical for matriarchal gender
culture, in which, as noted in the author’s previous considerations, the cultural-
anthropological assessment of masculinity approaches its approach to its
technical supportive dispositions and the corresponding practices of narrow-
profile.

At the same time, commanding heights in the fields of morality and law,
pedagogy, human relations remain with women, which creates the preconditions
for the corresponding asymmetries of gender power and the actual deprivation
of the male part of the «right to vote» population in matters of social morality,
defining education standards, raising children. , inculturation and socialization in
the social sciences and the like.

Value preferences also speak to the validity for men and women of their
own right to a particular lifestyle. It is a matter of peripheralisation for men of an
appropriate opportunity to self-actualize themselves, since carrying the
appropriate professional and socially prestigious burden creates conditions for a
corresponding shortage of time for creativity, self-development and acquisition
of intellectual (educational) capital.

In the context of the results obtained, men find themselves less deserving
of being able to cumulate intellectual resources, creativity and freedom than
women. And if, as the result implies, women consider themselves more worthy
in these segments, then such a point of view should be based on appropriate
socio-gender perceptions of their superiority, superiority, superiority, etc.

The results of the answer to question 15 make it possible to evaluate the
components of gender identity that correspond to the image of the ideal gender
ego. These are the corresponding auto- and hetero-stereotypes of men and
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women towards each other. The answers to the questions give an opportunity to
evaluate the relationship between feminine and masculine characteristics, as

well as the autoreference and heteroreference of gender identities.

When asked, the respondents were asked to select from the list of 58 traits
those that they believe should be in men and women. The list was taken from
Sandra Bem’s questionnaire to determine gender orientation. According to the
data obtained, in the male part of the sample were selected 10 key character
traits that should be inherent in men and women.

Table 3
Men and women character traits (male part of the sample)
15.1. CHARACTERISTICS OF
CHARACTERS TO BE IN HUMANS 15.2. CHARACTERISTIOCS TOBEIN A
(%) WOMAN (%)
15.1.38. courage 34 1/15/18 femininity 22
15.1.57.  calmness 10 15.1.27. 8
and restraint understanding others
1/15/29  speed in 15.1.49.  Aflexibility,
decision making 5 ability to adapt to 15
circumstances
1/15/43 ability to be 15.1.39. warmth
: 12 16
friends
1/15/17  restraining 15.2.30. emotionality
force and aggression 9 (tendency to openly 6
express their
emotions)
15.1.54. love for 2/15/15 devotion
) 8 10
children
15.1.47. the 5 15.2.41. the presence 15
tendency to lead of a clear position
15.1.45. credulity 15.1.58.
4 traditionalism, 4
tendency to follow
conventions
15.1.33. the ability 15.2.42. softness
7 2
to comfort
15.1.53. 6 15.2.46. volubility 5
competitiveness
Table 4
Character traits that men and women should have
(female part of the sample)
15.1. CHARACTERISTICS OF | 15.2. CHARACTERISTICS TO BE IN A

CHARACTERS TO BE IN HUMANS

WOMAN

15.1.57. calmness and
restraint;

18

15.2.9. tenderness;

13

15.1.54. love for
children;

12

15.2.3. ability to help;

10
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Continuatin table 4

15.1.51.  limitations 2/15/15 devotion;
on the use of abusive
words (mother 15 1
vocabulary);
15.1.47. the tendency 15.2.21. ability to
12 . 16
to lead; empathize;
1/15/43 ability to be 2/15/30 emotionality
friends; (tendency to openly
10 . 8
express their own
emotions);
15.1.38. courage; 15.2.32. self-
sufficiency (tendency
12 . 6
to rely mainly on
oneself);
15.1.37. it; 15.2.33. the ability to
8 . 6
comfort;
15.1.33. the ability to 6 15.2.46. volubility; 3
comfort;
15.1.2. ability to 15.2.54. love for
7 : ) 18
concede children;
15.2.58.
traditionalism, 8
tendency to follow
conventions.

The analysis of gender features suggests that in the image of the ideal
gender self in men, autostereotypes are dominated by voluptuous and emotional-
communicative traits and physical attractiveness, which, in fact, brings the male
identity closer to the feminized-feminine pole. Among them, 34% — courage,
12% — ability to be friends, 10% — calm and restraint, and 9% — restraining
aggression. That is, 2/3 of the listed qualities on a rating scale correspond to the
feminized autostereotype of men.

In the hetero-stereotype of women, 22% are feminine, 16% are warmth
and cordiality, 15% (2 * 15) are flexible, able to adapt to circumstances, and
have a clear position. Thus, empathic, adaptive and ego-autonomous features of
gender identity in women by men are becoming in demand.

The self-stereotype of women is dominated by love for children (18%),
compassion (16%), tenderness (13%), dedication (11%) and the ability to help
(10%). Consequently, the image of the ideal gender ego of women in their self-
perception is predominantly child-centered and empathic. And since child-
centricity outweighs all other gender qualities by the number of choices, we
must assume that empathy, tenderness, and commitment are highly likely to be
redirected from men to children.

At the same time, respondents in the hetero-stereotype of men singled out
as meaningful features calmness and restraint (18%), limited use of abusive

41




CoyianvHi mexnonozii: akmyanvhi npodoremu meopii ma npaxmuxu, 2019, Bun. 83

vocabulary (15%), love for children, tendency to lead with themselves and
courage (3 * 12%), which indicates in the gender profile desirable for the female
part of the sample features that also correspond to the image of a feminized man
with voluptuous qualities and pronounced dicocentrism. In the gender profile of
men in the hetero-stereotype of women, the leadership qualities and masculinity
of men occupy the last two places, compared with calmness / restraint and
verbal limitations regarding obscene vocabulary.

Conclusions on the differences between auto- and hetero-stereotype
gender identities between the two sex subgroups of respondents suggest that the
slight differences in men’s self-reported men’s and women’s men’s attitudes are
indicative of men’s efforts to respond to women’s gender.

At the same time, the requests of men for empathic (in terms of empathy
for women), adaptive and ego-autonomous traits do not coincide with the
autostereotypic traits of the ideal gender ego in women themselves.

Consequently, men adhere to a feminine perspective on their own gender
traits, which expresses the heteroreference of their gender identity, while women
exhibit a higher gender self-reference than men, preferring not to men’s
expectorations about them, but their play.

In accordance with the theory of gender Yu.V. Romanenko, gender self-
reference/hetero-reference also define the poles of gender power and gender
freedom/self-determination. In this pole of power, the carriers of self-referential
gender identities are masculine irrespective of biological sex. At the same time,
carriers of hetero-referential gender identities are gender-independent. On the
other hand, carriers of self-referential gender identities are morally autonomous
in their own behavior and verbalized images.

Thus, the hypothesis of the dissertation research is verified, according to
which the gender scenarios and expectorations of gender culture in Ukraine are
female-centric. This means that the mechanisms of gender inculturation and
socialization work in the direction of vaccinating men with feminine qualities,
aiming at their upbringing as a hetero-referential gender group and, accordingly,
inoculating women with masculine qualities that corresponds to their upbringing
as a self-referential gender group.

At the same time, both vaccination of men with feminine qualities and
vaccinations with women of masculine qualities suggest a tacit gender
consensus on similar gender transfiguration and the implications for the
inversion of gender identity that result from it.

Conclusions. Differences in gender identities, which are empirically
refracted by gender stereotypes of men and women, speak of the inevitable
cultural and social leadership of women compared to mankind in the context of
the gender culture of matriarchy. Value preferences of women are concentrated
in the field of cultural and socio-forming professions, while stereotyping of the
image of men implies their load of auxiliary instrumental and technical
competences, which are of service importance for the structure of the
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matriarchal family. The focus of women’s interests in obtaining cultural and
social capital is indicative of the removal of men beyond the inculturation and
socialization processes, above all, in terms of gaining a value-standardizing
power in the field of social morality and pedagogy. Through social morality and
pedagogy, the transposition of the value-standardizing power of women in the
field of law and politics 1s transposed, which can have long-lasting
consequences in the form of its oligarchization, privatization and prevalence of

corrupt practices.
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CasaTHeHko 1. O. Oco0suBocTi HiHHICHOI iepapXxi3anii i reHgepHi iTeHTHYHOCTI
40JIOBIKIB i KiHOK

Cmamms npucesuena 6uU8YeHHIO 0cobaUBOCmell YIHHICHOT iepapXizayii 40n06iKi6 i
JHCIHOK SIK OCHOBHUX 2€HOEPHUX 2PYN Y cepedosuwyi 2eH0epHoi Kyibmypu mampiapxamy. ¥ pe-
3yIbmami 00CAI0NHCEHHs A8MOP 00X00UMb BUCHOBKY, WO 8IOMIHHOCMI 8 2eHOEPHUX [0eHmUY-
HOCMSX, K eMNIPUYHO 8i000pANCAIOMbCS 8 2eHOEPHUX CIePeomUnax 4oJl08iKi6 i HCIHOK, 20-
8OPAMb NPO HEMUHYUe KYIbMmypHe U coyianbHe Ni0epcmeo HCIHOK NOPIGHAHO 3 YOI08IKAMU 3
noensdy eenoepHoi kyaremypu mampiapxamy. IliokpecieHo, wo YiHHICHI nepegazu JHCIHOK
CKOHYEHMPOBAHi y chepi KyIbMYPHUX [ COYIATbHO-POPMYBATbHUX NpOoecill, MOOi 5K cmepe-
OmMuni3y8anHs 00pasy 40108IKi8 MAE HA Y8a3i iX HABAHMANCEHHS OONOMINCHUMU THCIPYMEH-
MATLHUMU U1 MEXHIYHUMU KOMNeMeHYIAMUY, AKi MAlomb CIyxHcO08e 3HAUeHHs O CIMPYKmypu
mampiapxamy cim'i. 3pobreno eucHosox npo me, wo Goxyc inmepecie HiHok y cghepi ompu-
MAHH5 KYIbMYPHO20 U COYIANbHO20 KAnimany ceiouums npo me, Wo 40N08IKU 8UXOOAMb 34
PAaMKU npoyecié UXo8anHsa ma coyianizayii, nepw 3a éce, 3 N02AA0Y OMPUMAHHA 81A0U, WO
cmanoapmuzye yinHocmi y cghepi coyianvroi mopani i nedaeociku. Cmeepoxicyemvcs, uwo
3a805KU COYIANbHIN MOpani ma nedazoz2iyi 8i00y8acmvbCcsi NepemeopeH s CMaHOApMuU3ye YiH-
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HOCMI JICIHOK Y chepi npasa il noaimuKu, wo Moxice Mamu 00820CMPOKO8I HACTIOKU Y (hopmi
onieapxizayii, npueamu3sayii ma NOWUPEHOCMi KOPYNYIUHUX NPAKMUK.

Kniouoei cnosa: yinnocmi, yinuicHi iepapxii, 2en0epHa Kyi1bmypa, ceHOepHa i0eHmut-
Hicmb, 2eHOepHi cmepeomuni.

CsatHenko U. A. Oco0eHHOCTH IIEHHOCTHOI HepapXu3alMu M TeH/JIepPHbIe HIeH-
THUYHOCTH MY’KYMH M KeHIIHH

Cmambs nocésawena uzyuenuio 0cobeHHocmel YeHHOCMHOU UepapXu3ayuu My*CuuH u
HCEHUWUH KAK OCHOBHLIX 2eHOEPHbIX 2PYNN 8 cpede 2eHOEepHOU KyIbmypul mampuapxama. B
pesyivmame UCCIe008aHUsL ABMOP NPUXOOUM K bl80OY, UMO PA3IUYUA 6 2eHOEPHLIX UOEH-
MUYHOCAX, KOMOPble IMNUPULECKU OMPAXCAIOMCA 8 2eHOEPHbIX CIMEPEeOMUnax MyM#CuuH u
JHCEHWUH, 2080PAM O HEU3OEHCHOM KYIbIMYPHOM U COYUANLHOM TUOEPCHEE HCEHWUH NO CPAB-
HEHUIO C MYHCUUHAMU C MOYKU 3PEHUs. 2eHOEPHOU KyIbmypbl mampuapxama. Iloouepkusaem-
CAl, YUMo YeHHOCMHbIe NPEeONOUMeHUs HCeHWUH CKOHYEHMPUPOBAHbL 8 chepe KVIbMYPHLIX U
CoOYUAnbHO-hopMUpyIowux npogeccuti, 8 mo 8pems Kaxk Cmepeomunuposanue oopaza myxic-
YUH noopasymesaem ux Hazpy3Ky 6CHOMO2AMENbHbIMU UHCIMPYMEHMATbHBIMU U MEeXHUYeCKU-
MU KOMNEemMeHYUsAMU, KOMopble UMeIom CAyicebHoe 3HaueHue 0 CMpYKmypbl Mampuapxama
cemvu. [lenaemcs 6bl800 0 MOM, 4mMoO OKYC UHMEPECO8 HCEHWUH 6 00aacmu Noy4eHus
KYIbMYPHO20 U COYUATLHO20 KANUMANLA CEUOEMeNbCMBYen 0 MOM, YMO MYHCUUHbL 8bIXOOAM
3a pamKu nPoYecco8 8OCRUMAHUA U COYUANUIAYUU, Npedcoe 8Ce20, C MOUKU 3peHUs noyye-
HUSA 81ACMU, CMAHOAPMU3UPYIOWel YeHHOCU 8 001acmu COYUAIbHOU MOPATU U NeOd20UKU.
Ymeeporcoaemcs, umo b6racooaps coyuanbHol mMopaiu u neddazocuxe npoucxooum npeoopa-
308aHuUe CMaHOapmMu3UpyIowel YeHHOCMU HCeHWUH 6 cgepe npasa u NOAUMUKU, YMO MO-
JHcem umemsb 00120CPOYHbIE NOCIeOCMEUs. 8 (hopme ONUapxXu3ayuy, NPUSAmMuU3ayuy U pac-
NPOCMPAHEHHOCMU KOPPYNYUOHHBIX NPAKMUK.

Knrouegwie cnosa: yennocmu, yeHHocmHule uepapxuu, 2eHOepHas Kyivmypd, 2eHoep-
Has UOEHMUYHOCMb, 2eHOEPHbLE CIEPeOmuUnbl.
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