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Knacuunuii npuBaTHUN yHIBEPCUTET

COHIOKYJIBTYPHA 3YMOBJIEHICTH CHHO)KUBAHHSA OCBITHIX
HOCJAYT' Y CYYACHOMY YKPATHCBKOMY CYCHLIbCTBI

YV cmammi 3a3naueno, wo 6 ymoax nocmmoOepHi3ayii YKpaiHCbKO20
cycninbcmea 8i00y8aiomvcs 3MiHU K Y chepi eKoHOMIKU (opmyembcs HOBA
@inocopiss 6izHecy, HOB8a eKOHOMIKA, WO XAPAKMEPUIYEMbC NEePeBaANCAHHAM
HeBI0BUMUX aKMUBieé (nociye ma mexHonoeii)), max i y cgepi cnocusanus (3a
00NOMO2010 MAPKEMUHEY CMBOPIOIOMbCA WMYYHI nompeou, upoOdNisiombcs HOBI
CNOJACUBYT YIHHOCMI MA 3HAYEHHS, AKYEHM CHONCUBYUX HAMIPIB NepeKiadacmvCs
Ha cgepy iHgopmayii ma nocnye). CKOHYeHMpPOBAHO V6az2y HA 3POCMAHHI
CYCRIIbHOI 8a2u OCBIMHIX NOCAYy2 6 YMO8AX (DOPMYBAHHA IHDOPMAYILIHO2O0
cycniibcmea ma Ha niOBUWEHHI Y8acu CHONACUBAYIB 00 IX OMPUMAHHA. 386epHYMO
V8acy Ha pO3YMIHHS OCBIMHIX NOCIYe K K8A3ICYCNiibHO20 Oiaea ma ix cneyuiuni
eracmugocmi AK 00 '€kmie cnodcueanHs. Brasano, wo piwenus cnoowcusaua He
Modice cnupamucsi Ha GAACHY OYIHKY napamempié OC8IMHIX NOcaye uepes3 ix
cneyuiuHicms i moMy 3anediCums 610 306HIUHBLOI OYIHKU MA 8NIUB)Y COYIAIbHO2O
cepedosuwa. Iliokpecneno, wo opienmayito Ha COYiaibHi OemepMIHaHmu 6apmo
po3enadamu K 00NOMO2Y 8 YX8ANeHHI PIUleHHs Cnodcueada, eubopy npiopumemiea
uUo2o OisnbHocmi  ma  gakmopu  QOpMy8aHHs HUM  GIACHUX  NOMPED.
Lliokpecnioemuvcs, wo cmpamezisa po3sUmMKy pPUHKY Modxce Oymu nobyooeana He
Jlule Ha OCHOBI 3HAHb NPO BHYMPIUIHI pe2yiis- MOPU CHOHCUBUOL OIIbHOCMI, A U 3

VPaxy8aHHAM 3HAHb NPO 306HIWHI hakmopu enaugy Ha Hux. OOIpyHmosano, ujo



8NIUB 308HIUHBO20 BHIIUBY MONCHA OYIHUMU JiUULe KOMNJIEKCHO, MOMY HeoOXIOHO
8PAX08YBAMU AKOMO2A WUPWULL CHEKMP COYIAIbHUX DaKmOopie Gniuey.

3aznaueno, wo 014 8UBUEHHS MA NOSACHEHHS CHONCUBAHHA OCBIMHIX NOCIY2
AK KOHKpemHux 00’ckmig eadciueo 0yno 6 ypaxysamu HU3KY 308HIUHIX
COYIOKYIbMYPHUX pecyisimopie ix OislbHocmi, 30Kpema, OY10 BU3HAYeHO ma
ONUCAHO: THMepecu NesHoi YUBLNizayii, Ycb02o CYCnilbCmed, 0epicasu, CoYialbHUX
ma peghepeHmuux 2epyn, YIHHOCMI, HOPMU, CAHKYil, M0O4; CMAKu, 36UYKU,
mpaouyii; coyianbHi poni, COYIANbHUL CMAMYC, CNOCIO HCUMMS CNONCUBAYA SIK
npeoCcmasHuKa NeeHoi coyianbHoi epynu, cyKynHa coyianvha ingopmayis (3MI,
pexnama, 2pomaocoka OyMKa mowo), IHHo8ayii, cumyayiuHi Gaxkmopu.
IIposedenuii ananiz 0ag 3mo2y cmeepoHiCy8amu, Wo CRONCUBAYL KEPYIOMbCSL YLIUM
KOMNJIEKCOM  (hakmopié  COYIOKYIbMYPHO20  cepedosuwd,  6niu8  SKUX
NIOCUTTIOEMBCSL AKMUBHUMU OISAMU 2PABYIE DI3HUX DPUHKIB, AKI 8UKOPUCMOBYIOMDb
maninyniamuseHi cmpamezii y 3MI ma aepecusnuui mapxemune. Iliokpecnero, wo
BNJUE HA CHOJCUBAYIB OCGIMHIX NOCAY2 MAE CUCMEMHUU mMad KOMNIEKCHUU
xapakmep, wo nionopsoKo8yEMbCs MYIbMUNIIHAKMOPHOM) eeKnt).

Knwuoei cnoea: oceimmus nociyea, Cnoxcusadi, 308HIWHI pe2yIsHmMU,

COYIOKYIbMYPHI (hakmopu.

IHocTanoBka npodaemu. [ToctMoaepHa enoxa Ta ii IHHOCTI OXOIMMIN Pi3HI
KpaiHu CBITY. 3arajibH1 TEHJEHIIl] ICTOPUKO-IIMBUII3AIIHHUX TIPOIIECIB BIIUyBaE Ha
co01 1 VYkpaiHa. BBaxkaemMo, 1m0 mporec NmOCTMOJEepHi3alii B YKpaiHi MOXHa
IPOBOJAWTH 32 AHAJOTIEI0 3 TAaKUM IMPOLIECOM Ha 3axoil Ta Yy PO3BUHYTHX
€BPOIIEHCHKUX KpaiHax.

3MiHM, 10 BiAOYBalOTHCS B CY4aCHOMY YKPAiHCBKOMY CYCHIJIBbCTBI,
HAyKOBIIl XapaKTEePU3YIOTh SK 0araToBEKTOpPHY TpaHcopMalliro pi3HUX cdep
KUTTEMISUTBHOCTI CYCHIIbCTBA. Tak, rMOOKI MepeTBOPEHHSI B €KOHOMIUHIN cdepi
npu3Beau 10 3MiH y cdepl cnoxkuBaHHs. BinOynochk MIIBHUINEHHS yBaru Jo0
CTIO’)KMBAHHS Ta CIOXKMBaya, OCKUTHKU BiAOymwcs 3MmiHU y ¢iutocodii OGizHECy —

BI/IpO6HI/IKI/I nepecrain po3risigaTtu CIiOKKMBada JIUIIC K CJIICMCHT €KOHOMIYHOI'O



BUPOOHUIITBA, BOHU BIAYYJIM WOTO BIaAy W BHU3HAYAJIbHE MICIE y Hpoleci 30yTy
T4, BIAMOBIJHO, BHPOOHMIITBA TOBApPIB Ta TMOCIYr. Te3y I1HIYCTPIabHOTO
cycmiabcTBa «Mmu BupoOIsieMo — Bu cmoxuBaere» Oyno 3aMiHEHO Ha Te3y
MOCTMOJIEpHOTO cycmiibcTBa «Mu Oyznemo BupoOnsté Te, mo Bu Oyzaere
CTIOXKUBATHY. ...
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Zoska Ya. V. Socio-cultural conditioning of consumption of educational
services in modern Ukrainian society

The article states that in the conditions of postmodernization of Ukrainian
society, changes are taking place both in the sphere of economy (new business
philosophy, new economy, characterized by the predominance of elusive assets
(services and technologies) is formed) and in the sphere of consumption (by means
of marketing, artificial needs are created; new consumer values and meanings are
produced; the emphasis of consumer intentions is shifted to the information and
services sectors). The focus is on increasing the social weight of educational
services in the conditions of formation of the information society and on increasing
the attention of consumers to receiving them. Attention is drawn to the
understanding of educational services as quasi-social goods and their specific
properties as objects of consumption. It is stated that the consumer’s decision
cannot be based on his own assessment of the parameters of educational services
because of their specificity and therefore depends on the external assessment and

influence of the social environment. It is emphasized that orientation towards



social determinants should be considered as an aid in the decision making of the
consumer, the choice of priorities of his activity and the factors of formation of his
own needs. It is emphasized that the strategy of market development can be built
not only on the basis of knowledge not only about internal regulators of consumer
activity, but also taking into account knowledge about external factors of influence
on them. It is substantiated that the effect of external influence can only be
assessed in a complex way and therefore it is necessary to consider the widest
possible range of social factors of influence.

It was noted that in order to study and explain the consumption of
educational services as specific objects, it would be important to take into account
a number of external socio-cultural regulators of their activity, in particular, the
following were identified and described: interests of a particular civilization, the
whole society, the state, social and reference groups; values, norms, sanctions,
fashion; tastes, habits, traditions; social roles, social status, lifestyle of the
consumer as representative of a particular social group; aggregate social
information (media, advertising, public opinion, etc.); innovation; situational
factors. The analysis made it possible to confirm that consumers are guided by a
whole set of factors of the socio-cultural environment, the influence of which is
amplified by the active actions of players from different markets who use
manipulative strategies in the media and aggressive marketing. It is emphasized
that the impact on consumers of educational services has a systematic and complex
nature, which is subject to a multiplier effect.
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